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MC ARTHUR GLENN (PLAZA MAYOR)
Malaga, Malaga

GLA: 30,000 sgm

Q42018

Source: Knight Frank Research

TORRECARDENAS
Almeria, Almeria

GLA: 60,000 sgm
Q42018

TORRE SEVILLA
Sevilla, Sevilla

GLA: 28,600 sgqm
Q32018

1. Torre Sevilla 2. Vidanova Parc 5. Torrecardenas

3. Torre Village 4. Plaza Mayor (enlargement)

*Based on data from the AECC Annual2016



RETAIL INVESTMENT IN SPAIN

= Retail investment was € 3.22 billion at the
end of 2017, remaining at record levels
similar to the last three years.

In 2018 the sale of the Inditex portfolio with
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BERCEO SHOPPING CENTRE
VENDOR: TRISTAN CAPITAL PARTNERS 4,000 - 3,864
PURCHASER: MDSR INVESTMENTS
3,500 -
3,154 3,225
€ 105 m | 45,710 sgm 3,045
3.000 - 2.877
ALAMEDA PARK & SAN PEDRO DEL 2,527
PINATAR PARK 2,500 1
VENDOR: ACTIV GROUP
2,000 7 1,743
PURCHASER: VUKILE PROPERTY & 1576 ’
CASTELLANA PROPERTIES ] '
1,500 1,210 1,189
€ 653 m | 36,140 sgm 1,000
592 679
TERRASSA PLACA 500 -
VENDOR: CITYGROVE
PURCHASER: REAL LS. 07 T e e e R e e P e e
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
€ 52 - 5 1L | 29’470 Sqm Source: Knight Frank Research “High street not included
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