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Knight Frank
Locally expert, globally connected.

There’s a human element in the world of property
that is too easily overlooked.

At Knight Frank we build long-term relationships, which allow us to provide personalised, clear
and considered advice on all areas of property in all key markets. We believe personal interaction
is a crucial part of ensuring every client is matched to the property that suits their needs best -
be it commercial or residential.

Operating in locations where our clients need us to be, we provide a worldwide service that’s locally expert
and globally informed. Based on more than a quarter century of growth and success in Spain, we are also
recognised as the Spanish real estate advisor of choice.

Knight Frank is owned by its proprietary partners, which engenders the culture of entrepreneurship and
creativity that defines our company. Being an independent partnership means we are debt free and allows
us to put our clients first, offering them the best advice and putting long term relationships before

short term wins.

Since we first opened our doors in 1896, we have become the world’s largest privately-owned property agency
and consultancy. Our offices in Spain form part of a global network of over 500 offices in more than 60 countries.
We operate as one firm with shared values.

Global Capital Markets | Residential | Commercial | Valuations




Tailored Advice, Local Insights

Knight Frank has championed the infinite possibilities of
Spain for 30 years, and we continue to do so.
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Residential Property

Knight Frank has an unbeatable and in-depth knowledge of the
residential property market in all areas of Madrid.

We have a 50% market share of the prime market in Madrid.
Our expertise in core residential is unrivalled, with more than
1,800 properties under mandate. Our market knowledge

and research is 100% up to date.

Operating in Salamanca, Jeronimos, Chamberi, Almagro,
El Viso, Centro-Justicia, Moncloa-Aravaca, La Moraleja,

OUR SERVICES:

Knight Frank has more than 200 exclusive mandates per year

in resales and is currently marketing the best developments in Knight Frank provides

sales, management,
marketing and consultancy
services for:

Madrid. We also offer a specialised core residential service
for new developments out of MI30.

We work with clients from first-time buyers to multi-homers, to
experienced property investors and developers. We also advise on
a wide range of properties, from city apartments to large property
portfolios and trophy assets. Our expertise spans re-sales of
individual homes to new build projects in all areas of the city.
Because every property transaction is unique, our service is
tailored to match the individual needs of our clients.

Our specialist knowledge includes the PRS market. We consult
on individual blocks to master plans covering thousands of units
on behalf of investors and developers, providing professional
consultancy advice tailored to ensuring the best possible

long term performance of assets.

Our recent strategic alliance with Douglas Elliman Fine Homes
has created the world’s largest interactive and connective
network for luxury properties and enables us to provide a

single market view, consistent expert advice and exceptional
service on a global scale.

For many of our clients, Knight Frank is a lifelong relationship,
with two-thirds of our business being repeat business.

Our clients value stability and a sense of belonging,

so why go anywhere else?



Residential Property Marketing

Tablet & Smartphone App

Knight Frank’s pioneering iPhone and iPad app enables
potential buyers to use the Global Property Search
wherever they are.

Since the app launched in May 2010, more than
140,000 people have downloaded it, and just under
2,000 people use it daily. Of these users, over 12%
spend at least 10 minutes on the app per session,
and often up to 30 minutes at a time.

Users are able to view properties in 18 different
languages, making the app extremely popular
internationally. On average, 53% of app downloads
are from international users. In the last 12 months,

it has been downloaded by people from 111 countries.
The app has also increased traffic to the Knight Frank
website, with 15% of all website visits now

originating from it.

Google Analytics

Through our Business Intelligence Unit we are able
to track weekly activity on our website and the
effect key political and economic global events
have upon capital flows. This allows us to provide
market-leading advice to our clients.

Portals

We work with the main property listing portals,
including portals with proven results for Madrid
including fotocasa.es and idealista.com

Social Media

Well-planned, strategic social media campaigns help
us to develop relationships with potential purchasers.
There are a number of routes to reach and cultivate
these relationships:

Facebook
A branded Facebook page can incorporate

branded video clips and other engaging media,
and is a platform from which to publicise launch
events and latest news.

3\ Instagram
O Instagram is like a simplified version of Facebook,

acting as a platform from which to publicise
launch events and latest news. It is particularly
strong as a showcase for engaging imagery and
video.

Twitter
Planned and structured activity is published in

order to grow a loyal group of active and engaged
followers. This will often include journalists and
others with local interest. It can synchronise with
other platforms such as Facebook and LinkedIn.

YouTube

IITi:J Video campaigns can be uploaded to YouTube
and used to drive interest to the development
website.

LinkedIn
A branded LinkedIn page is used to grow a

targeted network and utilise the LinkedIn events
application to set up and promote launches.
Tweets can be synchronised so that they
automatically update the LinkedIn status.

By 2015, five billion people were
connected to an ever-simplifying
network of mobile, fixed and
broadband communications.

Source: Knight Frank Residential Research

Knight Frank’s Database

Our exceptional database of active buyers and sellers sets us apart from our competitors.

e Knight Frank owns and maintains the RPS Database of residential property buyers/investors that has been
customised for our residential and new homes sales teams

¢ Live purchaser requirements in prime central Madrid are actively serviced

e The database is networked across Knight Frank brokers in over 60 countries, thereby providing a live
platform for real time global transactions

¢ RPS allows us to actively manage our contacts and databases to ensure our brokers are proactive in their
sales approach. It allows for cross-selling between teams and local offices - a significant feature that increases co-
operation and promotes sales

e As a pro-active team, we contact each client personally, and schedule one-to-one meetings targeted

to buyers’ specific requirements

International View
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Knight Frank Research provides

strategic advice, consultancy services

and forecasting to a wide range of clients
worldwide including developers, investors,
funding organisations, corporate
institutions and the public sector

Valuations OUR AREAS OF

EXPERTISE COVER:
Knight Frank provides valuation advisory
and market appraisal services for both
residential and commercial property.

Valuation advisory:

Our teams of residential, commercial and development experts make
up one of the largest and highest profile national property valuation
practices in the whole of Spain.

Working with investors, developers and property owners, we make it our
business to understand the needs and objectives of our clients, making
their commercial goals our own.

All of our projects are managed by a dedicated client account team,
providing consistent, high quality, independent and seamless service
across all international markets. Knight Frank’s extensive network is one

of the most highly respected in Europe.

By communicating with our clients transparently and clearly, with due
diligence, our primary objective is to add value to our clients, rather than
simply report it.



Commercial Property

Whether a property owner, retailer, investor, occupier or developer,
our professionals have the expertise and foresight to outsource the
best deals in the most sought after locations, maximise your financial
returns, minimise operating costs and add value wherever possible.

Your commercial property objectives are our priority.

OFFICE RETAIL

LOGISTICS

SPOTLIGHT ON RETAIL BUSINESS INTELLIGENCE

Knight Frank’s SPOTLIGHT ON RETAIL Knight Frank’s web-based property

features market-leading research and management intelligence solution enables

includes the biggest names in retail property users to monitor all aspects of their property
and retail brands. Results and articles portfolio, with access to real time information,
are updated throughout the year on 24 hours a day, 7 days a week.
knightfrank.es/blog, setting the scene

for Spanish retail.
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Global Capital Markets

Knight Frank’s ability to identify and harness capital has become
fundamental to providing the best advice to our clients and realising
maximum value for them.

OUR SERVICES:

Our multi-disciplinary team
has the expertise

to evaluate and advise

on market movements.

We offer global coverage
and a comprehensive range
of research products and
strategic services including:
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- The five ingredients which
:? 4 set Knight Frank apart are

| 2 our independence, our global
network, our commercial and
residential platforms, and our
exceptional people.
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Property Marketing

PR

Knight Frank has dedicated local and international PR
teams, based in-house. With key contacts at leading
publications, these teams pro-actively feed the media,
whilst protecting our clients’ property interests.

Advertising

Targeted advertising is used to reach specific target
audiences and provide exposure in the most important
newspapers and glossy magazines. The publications
we recommend elicit qualified enquiries, and raise the
property’s profile in the right areas.

For added visibility, sales boards bearing the Knight
Frank logo are proven successful lead generators.

Marketing

Knight Frank is one of the world’s most recognised
brands. Clients benefit from our brand association and
also our expertise in creating and managing effective
marketing campaigns, ensuring that projects benefit
from the best presentation and exposure through tried
and trusted channels.

Online Marketing

We operate in a global market. That is why our website
is available in 23 languages, more than any of our
competitors.

Knight Frank’s communication tools are constantly
evolving to take advantage of technological advances.
This helps us keep clients informed and bring them
together with buyers in the most effective and
convenient ways possible.

knightfrank.com

By listing properties on Knight Frank’s award-winning
Global Property Search website, we showcase projects
to potential buyers around the world in 23 languages. As
well as improving accessibility for users, this enables us
to attract even more international buyers from around the
world. No other agent has this extensive capability.

Knight Frank’s website lists over 12,500 properties for
sale and rent. Over the last 12 months, it has been visited
by people from 232 countries. With around 2 million
page views per month, a potential purchaser clicks on
the website every 1.3 seconds. These statistics become
even more powerful when you consider that over 80% of
potential buyers start their search online.

Targeting international wealth

Our international sales teams are focused on targeting HNWI clients,

working directly with London’s International Project Marketing team.

A joined-up approach is needed to access these individuals either

directly or via ‘wealth gatekeepers’ such as wealth managers, private

banks, and trusted advisers.

Access to HNWIs

In each location we work with many of the private banks
and their clients.

The principal means by which we access HNWiIs is
via the following:

e Key private banks and financial institutions
e Professional introducers

Wealth advisers

e Luxury brand associations

Global property wealth

Knight Frank holds detailed personal records
and information on the property interests of
150,000 contacts

The database includes 673 US $ billionaires that
are known to Knight Frank and in excess of 1,000
central millionaires

This database has been assembled over 25 years
of servicing global HNWIs for all their property
requirements around the world

Access to these markets is anchored by the
production of Knight Frank’s Annual Wealth Report

Knight Frank Global Research

Knight Frank produces market-leading research, reports and indices, keeping you informed and ahead of the market.

THE
WEALTH REPORT.
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Wealth Report Global Outlook
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knightfrank.es/blog

In these fast-moving and
challenging market conditions,
providing our global client
base with an excellent service
and sound adyvice is central to
everything we do.

One way we provide this is
via our online online blog i
knightfrank.es/blog - oy
compulsory viewing for the best ol
properties, latest research and
powerful interviews from both
commercial and residential
perspectives, from around

the world.

Benefits

e Enjoy privileged access to the extensive, world-class library of Knight Frank research

e Stay up-to-date with the latest global market insights and research from Knight Frank, how you want,

when you want

e Product magazines: Spanish View, International View, Private View

e Local research and global market reports: The Wealth Report, Global Outlook, Active Capital and PIRI 100

The combination

of our people,

research and

technology has -

helped us grow . |
our enviable track .

record, and is | -~

why clients come "

back to us for /’" *




Building Foundations: Our Commitment

Knight Frank is founded on strong values.

We ensure that our actions match our values to retain credibility with our people, clients, the property industry
and the wider community. Our global corporate responsibility programme, Building Foundations, provides a
framework for all of our offices to work by.

For Knight Frank, corporate responsibility has always included Workplace, Environment and Charity & Community.
We have now extended this to include Governance & Ethics and Marketplace.

All our efforts as an employer in, and contributor to, global real estate are guided by these five areas.

Knight Frank hold a firmwide Global Day of Giving, a biennial charity fundraising event supported by the partnership’s
global network of offices. In Spain, our offices will be organising fundraising events to raise money for different local
charities. We are members of the Spanish Association of Real Estate Consulting Companies (ACI).

‘ Building
J Foundations

Knight Frank Corporate Responsibility

Our Core Values

Knight Frank’s future depends on recruiting exceptional people
¥ o globally. People who share the same values and integrate them
into everything they do. Our brand values reflect our commitment
to sustained standards and the consistent delivery of a

Workplace Governance Environment best-in-class service to clients.
& Ethics

It is who we are: It is the foundation It is how we It is how It is how we
our culture, of our business reduce both we support contribute to,
our brand, that we act with our impact and engage influence and . . . .
our people, integrity and on the natural with the actively seek e Committed ¢ Innovative e Endurlng e Collaborative
. . O orer communies oo o Respectful « Inspirational « Respect, Diversity & Inclusion
on natural we operate. sector through
resources. memberships
of professional
bodies, delivery
of our services
and our
communications.

The World’s Leading Independent Real Estate Consultancy
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Humphrey White

Partner, Managing Director
+34 600 919 012
humphreywhite@es.knightfrank.com

Carlos Zamora Jorge Sena

Partner, Head of Residential Partner, Head of Commercial

+34 600 919 041 +34 600 919 004

carlos.zamora@es.knightfrank.com jorge.sena@es.knightfrank.com

KNIGHT FRANK MADRID .

Suero de Quifiones 34 contacto@es.knightfrank.com , @ KnightFrank
28002 Madrid, Spain T: +34 91595 90 00 KnightFrank.es

© Knight Frank LLP 2019. This document has been published for general information purposes only. Knight Frank does not accept any legal responsibility for any loss or damage as a result of the
content of this report. As a general report, this material does not necessarily represent Knight Frank’s opinion with regard to private properties or schemes. Reproducing part of this document or the

entire document will only be permitted if appropriate reference is made to KnightFrank.com.




