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Monthly Performance - All Retail
(ONS) Year-on-year
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Headline Figures

+5.2%

Sales value (amount spent) growth
January 2024 vs. January 2023
*Seasonally adjusted, excluding fuel
Including fuel +4.8%
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Sales volume (items purchased) growth
January 2024 vs. January 2023
*Seasonally adjusted, excluding fuel
Including fuel +0.4%
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Key Messages Monthly Performance by Sub - Sector
(ONS) Year-on-year seasonally adjusted sales values

« Retail sales grew +5.2% (values) YoY in
January, indicating consumers are still 40
spending. Volumes (+0.7%) returned to
growth for the second time since March 2022,
driven by volume growth in Food (+0.6% / 30
values +7.2%).
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* Online sales (+1.0%) underperformed versus 3 (3_) z 2 ) S g
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penetration declining 200bps. Online sales -20 Z = S -16.6
accounting for 24.8% of all retail sales. @ @
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