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Headline Figures

+2.2%

Sales value (amount spent) growth
July 2024 vs. July 2023

*Seasonally adjusted, excluding fuel
Including fuel +2.4%

+1.4%

Sales volume (items purchased) growth
July 2024 vs. July 2023

*Seasonally adjusted, excluding fuel
Including fuel +1.4%

+1.3%

Sales value (amount spent) growth
Most recent 3 months YoY growth

+0.5%

Sales volume (items purchased) growth
Most recent 3 months YoY growth

Monthly Performance - All Retail
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Key Messages Monthly Performance by Sub - Sector
(ONS) Year-on-year seasonally adjusted sales values

« July sales improved versus June but show

consumer demand remains uncertain and 60
erratic. Sales grew by a healthier +2.2% year-
on-year (vs. -0.2% in June), and volumes 50 -
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