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Q22025 The Knight Frank Retail Monitor provides a knightfrank.com/research
quarterly update on key data across all retail sub-
sectors and current market sentiment.

“Subdued consumer confidence and weak footfall, yet decent retail sales performance. Strong
(and improving) retail property performance metrics, yet a lacklustre investment market

severely constrained by lack of stock. Retail remains as contradictory as it does fascinating.”

Stephen Springham, Head of Retail insight
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We like questions, if you’ve got one about our research, or would like some property
advice, we would love to hear from you
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